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overcome by the offer of good prizes for the kind of picture
we want.
(b) Posters. These are wanted for verandas and for
other protected outside wall spaces. Many of them will,
of course, find their way into cottage homes, but their main
use will be to adorn the walls of schools, hospitals, post
offices, railway stations, offices, notice-boards, and all other
such places where the public daily come or pass by. Their
meaning must be immediately obvious to the eye of
passers-by and they must be intelligible even to those who
cannot read. They must be bright and, of course, beautiful.
Here again the offer of prizes will soon bring us what we want.
Both these kinds of publicity cost money, but are well
worth it. They serve a double purpose, popularizing the
better homes movement and brightening the places where
they are hung.
There is no reason why we should not get help here from
firms which want to advertise their goods in the villages.
Many calendars and advertisements have bright and pretty
pictures on them, and I dare say plenty of firms would be
glad to use a picture we suggested as long as it was attractive
enough for their purpose, and if it is not good enough for
an advertising firm, it is not good enough for our .business
either !
The common faults of posters are that, instead of
advertising the new good thing they intend to, they adver-
tise the department which designed them, or else they
rely on a lot of print—and small print at that—to explain
their object. The name of the department and any
instructions we wish to give can come in a corner of the
sheet, but the fewer explanations the better. The picture
must explain itself, and ' itself ' must be the general lesson
we wish to teach and nothing else.

